
 

 

Engaging and Involving  

 

Involving the public in suicide prevention – Case Study 1 

Working with a health network on a suicide prevention programme aimed at funding innovative and digital solutions to remove factors that place people at 

increased risk of dying by suicide. The engagement was with innovators to source, inform and persuade them to put forward solutions. It was with health leaders in 

the eastern region of UK to attend the innovation exchange event and it was also with the general public to learn about their experiences of suicide to inform the 

selection of successful innovations. Public involvement took place via different social media channels, designed graphics to appeal to different social groups, 

virtual facilitated sessions, face to face workshops and surveys. The outcome was the funding of innovative prevention solutions that will save lives.  

 

        Avatar coproduction – Case Study 2 

Ongoing project to use avatar technology as a vehicle for sharing experiences and allowing 

people in secure services to be able to engage in conferences. This case study will be updated 

once the project has been completed.  

 

 

 


